
All In.
A  r e a l  l i f e  fantasy  a b o u t  l o v e , 
l o s s ,  a n d  e v e r y t h i n g  t h at  m at t e r s .



Why All In?
All In is a story about living a life that matters and using your gifts in 

service of others. It’s about Big Dreams and Faith.  It’s about the complexity 





visual realization















mark Batterson +

M A R K  B AT T E R S O N

Mark is one of  the most widely followed pastors in the world. He holds a Doctor of  Ministry 











marketing





profitability

Proxy ROI is de!ned as DBO x 50% + International BO x 35%, less Budget. Budgets were available for 309 !lms; 283 are shown above.
Source: Box O"ce Mojo, IMDB, #eNumbers.com

D e s p i t e  t h e  b i g  s t u d i o s  i n c r e a s i n g

 b u d g e t s  a n d  i n v e s t i n g  i n  b l o c k 

b u s t e r  f i l m s ,  i n d e p e n d e n t  f i l m s 

w i t h  b u d g e t s  u n d e r  $ 1 5  m i l l i o n 

r e m a i n  f a r  m o r e  p r o f i ta b l e .
2005    2006     2007    2008    2009    2010    2011    2012    2013    2014    2015  
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S T U D I O  F I L M S

STUDIO RELEASES DOWN:
FEWER FILMS BUT BIGGER BUDGETS

BUDGET < $15M

      Title Count Average DBO   Average Budget Proxy ROI
Family Genre             22                 $43.5M                 49.6M                 248.3% 

BUDGET > $15M

      Title Count Average DBO   Average Budget Proxy ROI
                                        50                  $60.9M                 $50.7M                -23.4%  





christian spending

The Christian audience is huge,
 and they buy more movie tickets.

Source: 





Influence of entertainment

media
68,000 hours

school
11,000 hours

parents
2,000 hours

church
800 hours

by the time the average 
american child is 17. . . 

“It is imperative to offer 

commerical, quality movies.” 

“The entertainment industry has a 

huge influence on our cultyre, 

especially the hearts and minds of 

vulnerable children and teenagers.” 

“Entertainment is the favorite 
activity of young people.”

Source: Barna Group Picture Association of  America, the American Pediatrics Association







P+A and 
distribution
We will partner with theatrical distributors to ensure the best distribution strategies for the movie by 
controlling and managing our marketing spend. 



We already have access to a preferential distribution deal in place through Lionsgate , 20Th Century Fox, 
Lionsgate, and Starz for the transactional phase of the distribution cycle.  We would contract separately for 
Theatrical Releasing, SVOD, television and all other markets. 

P+A and distribution



vod/ppv, est partners

svod/avod partners







COMPARABLE FILMS

Comps     Release   budget   domestic 

t h e  w a y,  w a y  b a c k    2 0 1 3     5 , 0 0 0    2 1 , 5 0 0

d o  y o u  b e l i e v e ?    2 0 1 5     2 , 3 0 0    1 3 , 0 0 0

c o u r a g e o u s     2 0 1 1     2 , 5 0 0    3 4 , 5 0 0



COMPARABLE FILMS

Comps     Release   budget   domestic 

w a r  r o o m      2 0 1 5     5 , 0 0 0    6 7 , 8 0 0

p a u l ,  a p o s t l e  o f  c h r i s t   2 0 1 8     5 , 0 0 0    1 7 , 5 0 0

I  c a n  o n l y  i m a g i n e    2 0 1 8     7 , 5 0 0    8 3 , 3 0 0



FINANCIALS






